The complex and often contradictory identities held by the commercial home proprietors are compounded by their multiple roles, as they typically must fulfil all the various task requirements that would be designated to different staff members in larger hotels. Their role could be regarded as a paradoxical one as, unlike many other typically underpaid, exploited service-sector roles that involve similar tasks (Brown and Crossman, 2000; Gray, 2004; Guerrier and Adib, 2000; Macaulay and Wood, 1992) , these individuals have high levels of occupational autonomy and are typically homeowners. This raises questions about the prevailing constructions held by those working in the complexities of this hitherto largely neglected and ambivalent space.
These individuals must negotiate the dual processes of household production and consumption, involving overlapping paid and unpaid work.
Thus hosting in the home and its usage for income generation is a logical extension of an existing worksite of unpaid domestic labour. Although such dualpurpose home-work spaces are traditionally female-dominated, with the inevitable associated imagery of landlady and lodging houses (Walton, 1978) , the gendered performances associated with these spaces take on a new light when the actors are male. Men who run home-based hospitality enterprises can face acute dilemmas. The performance of masculinities acted out in the home domain contradicts dominant constructions of masculinity that this space traditionally allows (Whitehead, 2002) .
Previous research has examined the coping strategies adopted by men working in predominantly female occupations. These include roles such as nursing, primary school teaching, librarianship and flight-attending (Cross and Bagilhole, 2002; Lupton, 2000; Simpson, 2004 Simpson, , 2005 Williams, 1995) , or those in the creative and professional service industries where the emotionally governed work itself holds many conventionally ‗feminine' facets and where the workplace gender is dynamic and ambiguous (Alvesson, 1998) .
The findings from the present research explore gendered performances and strategies of male, as well as female, proprietors of home-based hospitality enterprises. This is a significant addition to the broader analysis of gender-based identity constructions in the workplace. It also adds to the understanding of gendered roles and interactions in a female-dominated business sphere where the domestic context pervades (Lynch and MacWhannell, 2000; Stringer, 1981; Whatmore, 1991) .
There are many different forms of home-based employment that combine domestic and income-generating activities (Hennon et al., 2000) , a strategy predominantly used by women. There has been some research into the work-home interface when the workplace is also the home context. However, studies tend either to focus on white-collar home teleworking (Shumate and Fulk, 2004; Sullivan and Lewis, 2001; Wilson and Greenhill, 2004) or the employment of domestic labour for cleaning or childcare (Meagher, 1997; Moss, 1997) . These represent two dominant literature strands which focus on the conflicting images of paid work at home. There is the image of high discretion white-collar work actively embraced by those selling their labour outcomes to clients. The opposing image is one of the low status, low discretion homeworking of those who receive low pay from their employers in exchange for manual labour carried out in their homes (Felstead et al., 2001; Felstead and Jewson, 1997) . However, few examine the conversion of the home itself into a micro enterprise for the provision and consumption of commercial hospitality. In this scenario the home is part of the hospitality product being consumed by paying guests.
With commercial home-based hospitality provision the proprietor exercises choice and enjoys autonomous self-employment and business ownership. However, the work involved is menial, repetitive and routine due to the service nature of the tasks and their domestic-sphere boundaries. Thus the complexities inherent in this type of work need elucidation as it does not appear to fit neatly into existing mainstream categories of home-working or the home-based enterprise. This research redresses this omission by examining the interplay between home and work spaces in home-based hospitality enterprises and the role that gender plays in their negotiation.
Method and approach
The research, using qualitative in-depth interviews, involved a comparative investigation into the views and self-definitions of hosts in home-based hospitality enterprises in two contrasting Scottish cities, tourist-historic Inverness and postindustrial Dundee. Guesthouses and bed and breakfasts were specifically chosen as excellent examples of home-based hospitality businesses. As no comprehensive database of such businesses existed, a sample frame was collated by combining local business listings with the tourist board's database of guesthouses and bed and breakfasts in these areas. Letters were sent to 106 guesthouses and bed and breakfasts identified as likely home-based businesses. These were followed by telephone calls to determine the proprietor's willingness to participate in the research. Of these, 55 agreed to take part in the research. However, 22 of these were excluded as they did All participants were aged between 40 and 69, a typical age profile in an occupational sector where the home ownership required tends to be linked to age. All the participants were found to be part of married or cohabiting couples. Six had children still residing at home, three had no children and the remaining participants had children who were resident away from home, mainly due to their age and life-stage.
Fifteen were part of a ‗copreneurial' couple (Smith, 2000) , that is entrepreneurs running the business jointly with a spouse. Where the proprietor's spouse held fulltime paid employment outside the home, the participants defined their business ownership as sole proprietorship. Eighteen proprietors fell into this category, only two of whom were male business owners whose wives were in full-time work outside the home.
All the interviews were conducted in the business home location of the participants in order to place them in their natural setting. This also allowed the researcher a greater insight into the nature of their businesses. All the interviews were tape-recorded and later transcribed verbatim in order to facilitate analysis. Previous analyses of work in the hotel and hospitality sector have focused on issues such as low pay (Arrowsmith et al., 2003; Brown and Crossman, 2000; Gray, 2004; Macaulay and Wood, 1992) and race and ethnicity (Adib and Guerrier, 2003; Guerrier and Adib, 2000) . However, these were not found to be key issues in this study due to the fact that the participants were self-employed homeowners who defined themselves as white Scottish/British. Use of language is at the heart of the social categorizations of occupational roles and particular words, as labels, carry particular meanings (Davidoff, 1995) .
Traditional connotations of the word ‗landlord' carry associations of a male owner of property who typically collects rent from tenants but is unlikely to occupy the same dwelling as them. In contrast, the notion of a ‗landlady' is closely linked to the role of a commercial home proprietor, where the woman of the house lives on the premises and provides accommodation, food and other domestic services in return for payment (Walton, 1978) conceptions, neutral language such as ‗proprietor' or ‗owner' was used during the interviews. Gender-laden terminology is used in this article only when taken from the participants' verbatim statements, reflecting their individual views and associations.
Respect for privacy was sensitively maintained and the names of the participants and businesses have been given pseudonyms to ensure confidentiality.
The interviews of both female and male participants were analysed in-depth using framework analysis (Ritchie and Spencer, 1994) . This method involves data reduction and interpretation by means of thematic coding and cross-case comparison. The key stages involved are data familiarization, the identification and application of thematic codes, the synthesis of coded text, and charting, and mapping and interpretation (Ritchie and Spencer, 1994) . This method of substantive analysis thus involves classification, sorting and data reduction by labeling the transcribed data according to themes/categories and sub-categories that themselves emerge from an initial reading and familiarization with the text. The data are then sorted and grouped according to these categories in order to allow it to be summarized and synthesized. This process was facilitated by the use of MaxQDA (Verbi Software, Marburg, Germany), a qualitative analysis software package for data management, coding and retrieval.
The broad conceptual category of identity construction was found to be heavily gender laden. Further subcategories were devised to structure and group the data. The first of these dealt with role specialization and boundary maintenance. The second covered gender-based stereotypes and coping strategies. The findings in the following section are structured according to these two subcategories, which arose from the analysis and are now addressed in turn.
Results

Role specialization and boundary maintenance at the home-work interface
A key theme framing the analysis is the dual function of the enterprise for the owner as both a business and a home. In this context, the findings highlight the implications that definitions of their own situations and identities have for the proprietors, both in terms of their roles in their families and the development of their businesses. All research participants discussed at some length issues relating to family and occupational roles in the running of their businesses. Their views on their roles were heavily defined by gender. Occupational and family roles were explored in order to determine how these are negotiated between the proprietor and spouse or other family For all proprietor categories, other family members also sometimes assist in the business. Where children are part of the household and exposed to the business for any period of time their participation tends to develop into regular, expected, domestic duties as might be carried out in a private home: ‗The kids just learnt to live with it.
They carry out chores, and the older ones help me by running the place when we've been on holiday' (Woman, sole proprietor).
Despite gendered role constructions, both men and women used boundarymaintaining mechanisms to achieve a physical or emotional separation of home and business spaces. Male and female participants described the means that they employed to achieve separation between these two interconnecting spaces. For example, this could take the form of limiting guests' access to certain parts of the house by retaining a floor, or section of it, for sole use by host and family:
Just the one bedroom and this lounge … reserved just for us.… The guests are free to come and go, but you've also got your own private accommodation and you don't want them going through that to get to the door … we just lock up this. So it works out quite well. The rest is left open.… They come in the front door and that's not alarmed. But if they come in the back door, that's alarmed.
(Woman, copreneur) Some specific times of day were also designated as being devoted to non-business concerns. These mechanisms were used to avoid potential problems that the participants had experienced when boundaries had not been set up between home and business. They were used deliberately to prevent tensions from the business being brought into the realms of home and family and vice versa. Inappropriately carrying over of activities could disrupt the dynamics of each. Indeed, although there was a competition for the resources of time and physical space, the host continuously sought an active separation of these domains through controlling definitions of norms and boundaries. Therefore, both the spatial and temporal organizing principles of achieving some degree of separation between business and home were in evidence, not only during interview encounters, when the proprietors would recount the way in which these boundaries would be devised, but also through researcher observations. The interviews were accompanied by a tour of the entire property, including guest bedrooms and dining areas and personal familial spaces. The more commercial spaces, such as the guest bedrooms, tended to be tidier, while the areas for the host and family contained all the normal facets of everyday living, such as laundry waiting to be ironed and groceries to be unpacked. In the cases of the six sole female proprietors, who had children still residing at home, books and children's toys were also evident and largely restricted to these private backstage areas. Although the interviews were conducted during less busy times of the day, occasional interruptions to interviews would take place where the host would answer the telephone to take a argued that such forms of domestic-based labour, although they embody conservative values and practices, are also manifestations of enhanced employment flexibility for both men and women in contemporary society (Felstead and Jewson, 2000; Felstead et al. 2005) . This may be particularly relevant as home ownership has in recent decades become widespread in Scotland, as in the rest of the UK, thus providing opportunities for converting homes as fixed assets into businesses as a form of income generation. This form of non-standard autonomous employment can allow the realization of pre-modern, flexible, home-work ideals and practices. It is argued that homes providing commercial hospitality can be regarded as traditional in gender stereotype, although at the same time still distinct, as part of wider, more diverse, forms of present-day employment. In this context, forms of work are becoming increasingly dynamic so that traditional conceptions of gender may become blurred, contested, or reinforced, thus triggering complex and fluctuating gender dynamics (Alvesson, 1998) . 
